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OPERATORS PROMOTING VALUE OVER THE
LAST 12 MONTHS?




COMBO + VALUE - New Items + LTOs + Returning LTO
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175

Jan-Sep 20 24 Jan-Sep 20 25



WHAT PROMOTIONS
CAN YOU RECALL?










g
S
&sG
-

-
wB
3 3
0O =
-3
e
el




LAUNCHES

Apr 2025 $13.79

S 3 FOR ME MENU
THE BIG QP BURGER

May 2022 $10.99

3 for Me menu features some of our most
popular creations like chips & salsa, the
Oldtimer Cheeseburger, Chicken Crispers,
etc. Those feeling a little extra can upgrade

Burger patty with two slices of American B their 3 for Me choices by spiking, dipping,

: or sweetening their meal with options like
(.. < _.c> p‘.‘ l’: (.1 .,: ( .]l 4 :) ¢ r\_ : L > x
-heese, pickles, ketchup, mustard, and Chili's Classic Margarita, a Dip Trio

diced onions on a bun. — appetlizer, or Cheesecake.

# New Item © Limited Time Offer

@ DATASSENTIAL

Source: Launches & Ratings and Consumer Preferences



LAUNCHES
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May 2022 )} $10.99

3 FOR ME MENU
A S

3 for Me menu features some of our most

popular creations like chips & salsa, the
Oldtimer Cheeseburger, Chicken Crispers,
etc. Those feeling a little extra can upgrade
their 3 for Me choices by spiking, dipping,
or sweetening their meal with options like
Chili's Classic Margarita, a Dip Trio
appetizer, or Cheesecake.

© Limited Time Offer

IS THIS THE
FIRST YEAR WE
SAW 3 FOR ME?

WHAT YEAR?

Source: Launches & Ratings and Consumer Preferences

@ DATASSENTIAL



LAUNCHES

May 2022 $10.99

Mar 2019 $10.00

3 FOR ME MENU

‘ . ~
: .‘;. ™ : .
S - ‘; ‘\l\.t&‘\‘

3 for Me menu features some of our most

popular creations like chips & salsa, the Start with a non-alcoholic beverage, then
Oldtimer Cheeseburger, Chicken Crispers, choose an appetizer and an entree from
etc. Those feeling a little extra can upgrade our 3 for $10 menu. Entrees include our
their 3 for Me choices by spiking, dipping, i Bacon Ranch Chicken (uesadillas, Chicken
or sweetening their meal with options like Crispers & mare. Appetizers include

Chili's Classic Margarita, a Dip Trio selected soups, salads or chips & salsa. So

appetizer, or Cheesecake. many choices - all for $10!

© Limited Time Offer = Returning Item

@ DATASSENTIAL

Source: Launches & Ratings and Consumer Preferences




LAUNCHES

May 2022 $10.99

Mar 2019 $10.00

3 FOR ME MENU

Mar 2018 $10.00

3FOR$10

3 for Me menu features some of our most

popular creations like chips & salsa, the Start with a non-alcoholic beverage, then

Oldtimer Ch(}(}g(}h;_;rggr' Chicken Crispers, choose an appetizer and an entree from

etc. Those feelmg a little extra can Upgrade our 3 for $]G menu. Entrees include our

their 3 for Me choices b‘j Splkmg. d pp[pg' Bacon Ranch Chicken uUCSEJdIllGS, Chicken

or sweetening their meal with options like Crispers & mare. Appetizers include Start with a non-alcoholic beverage, then
Chili's Classic Margarita, a Dip Trio selected soups, salads or chips & salsa. So choose an appetizer and entree from our 3
appetizer, or Cheesecake. many choices - all for $10! for $10 menu. =

© Limited Time Offer = Returning Item © Limited Time Offer i

@ DATASSENTIAL

Source: Launches & Ratings and Consumer Preferences




LAUNCHES

May 2022 $10.99 Jan 2017 $10.00

Mar 2019

3 COURSES JUST $10

chilis

1) Start with a house salad or tostada chips

3 FOR ME MENU

Mar 2018

$10.00

3FOR$10

3 for Me menu features some of our most

popular creations like chips & salsa, the
Oldtimer Cheeseburger, Chicken Crispers,
etc. Those feeling a little extra can upgrade
their 3 for Me choices by spiking, dipping,
or sweetening their meal with options like
Chili’'s Classic Margarita, a Dip Trio
appetizer, or Cheesecake.

© Limited Time Offer

Source: Launches & Ratings and Consumer Preferences

Start with a non-alcoholic beverage, then
choose an appetizer and an entree from
our 3 for $10 menu. Entrees include our
Bacon Ranch Chicken Quesadillas, Chicken
Crispers & more. Appetizers include
selected soups, salads or chips & salsa. So
many choices - all for $10!

= Returning Item

Start with a non-alcoholic beverage, then
choose an appetizer and entree from our 3
for $10 menu.

© Limited Time Offer

and salsa. 2) Choose your entree: Craft
Double Burger ¢ Half Rack Baby Back Ribs
* Classic Bacon Burger e Sizzling Chicken
Fajitas ® Oldtimer With Cheese ® Sizzling
Carnitas Fajitas ® Bone-In Bbg Chicken
Breast. 3] Then top off your meal with a
Mini Molten Cake.

© Limited Time Offer | &

@ DATASSENTIAL




LAUNCHES

Oct 2016 $10.00

3 FOR ME FAJITAS COMBO

-. h . | . ’
Choose a house salad or tostada chips and
salsa, choose chicken or carnitas fajitas
and then top off your meal with a mini

maolten cake
© Limited Time Offer

(7’.'.

@ DATASSENTIAL

Source: Launches & Ratings and Consumer Preferences



MESSAGING
CHANGED
AND MADE A
BIGGER IMPACT




OPERATORS:
WHAT ARE YOU DOING?
ARE YOU LEANING INTO VALUE OR PRICE?

MANUFACTURERS:

WHAT DOES THIS MEAN FOR YOUR PRODUCTS?
HOW ARE YOU HELPING YOUR CUSTOMERS WHO

ARE LEANING INTO VALUE?

o

L 4




CASUAL DINING BAR & GRILL
NO FOCUS ON VALUE TO DATE

WHAT ELSE DO YOU WANT TO KNOW?

How many questions did you write down?

&
cgo




ACTUAL EMAIL
FROM A CLIENT
IT SEEMS LIKE
CASUAL DINING IS
TARGETING QSR
VALUE MEALS. CAN
INFORMATION?

YOU SHARE MORE



YOU MAY RECEIVE A PROMPT RESPONSE FROM M
TEAM. BUT DOES IT REALLY ANSWER YOUR
QUESTION?

+

** Ask a question or just type in any food, flavor, or beverage to get started.

is there a shift for casual dining to focus on value?

In my library

** AlGenerated Answer [EETET) Sources

Datassential's Al scours all of Report Pro so you don't have to. Need info from elsewhere in SNAP? Check here.
mnus-r:::gb:caus'r

Casual dining establishments in the United States are increasingly focusing on value-driven strategies to
attract consumers amidst shifting economic conditions and changing consumer preferences. NG

» Casual dining restaurants are actively targeting value-focused consumers by offering meal deals and drink specials at -
prices comparable to limited-service peers. This strategy aims to address consumer price sensitivity and maintain
competitiveness in a challenging market environment. [2026 Industry Forecast, 2025-09-11, Page 22]

» Operators in the casual dining segment are leveraging value pricing, such as lunch specials and set-price meal bundles, to
cater to a wide range of occasions and consumer budgets. These offerings help balance affordability with the segment's
hallmark full-service dining experience. [2025 Casual Dining Segment Guide, 2025-09-03, Page 15]

« Casual dining establishments are experiencing negative real growth in 2025 due to declining traffic, driven by falling
consumer optimism. To counteract this, operators are investing in loyalty programs and technology to retain patrons and
enhance value perception. [2025 Casual Dining Segment Guide, 2025-09-03, Page 4]

2026 Industry Forecast
page 22
published 09/11/2025

] Read < Download

2025 Casual Dining Segment Guide
pages 4, 15
published 09/03/2025

] Read ' Download

2018 Casual Dining Keynote

nane A



Value Ratings

How would you rate the VALUE of prepared food and beverages at
the following location types? Top Two Box




BIC* d.1] w.l t0]Jod O0C d. =]d d.Y BICd.]6Cd é * ddoC* wlY]
Perception Shifts \

Fast .
QSR Casual Midscale Cas \
Value for the dollar -22% -16% -13% -12% -110

y




WRITE YOUR EMAIL TO YOUR




1D, ANYONE DECIDE THAT A CALL WOULD
BE ABETTER WAY TO COMMUNICATE?

M
"
D




CASUAL DINING
COMBO + VALUE - New ltems + LTOs + Returning LTO

18 18

Jan-Sep 20 24 Jan-Sep 20 25



AL | sNaP

@ Launches & Ratings Analyze v Concept Locker Food Watch

View Among Stars litemvs. |

92 Launched menu items & LTO's PAST THREE YEARS Tiles v Tota[US v

Same Category Vv

Aug 2025 $15.49 Aug 2025 $15.49 Aug 2025 $15.49 Aug 2025 $15.49 Aug 20:

ORIGINAL CHICKEN DIPPERS SPICY CHICKEN DIPPERS GRILLED CHICKEN DIPPERS SAUCY CHICKEN DIPPERS

\‘."\ ) _. P ~4 4## . <
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BUFFALO BWIALOGO mfumGo
lumu.o G a .'9’;.’.‘&9 Ga WINGS WINGS
WINGS

Boneless Wings (8], choice of sauce,
seasoned fries, Ranch or Blue Cheese.

© Limited Time Offer © Limited Time Offer © Limited Time Offer © Limited Time Offer
Unbranded Pl: 64% * % % * Unbranded Pl: 61% * * & Unbranded Pl: 57% * * & Unbranded Pl: 57% * & *
Branded PI: 59% SCORE Branded Pl: 54% % % % % SCORE Branded Pl: 51% * # * SCORE Branded Pl: 54% % % % * SCORE
Uniqueness: 30% W% * % 4 Uniqueness: 35% ¥ # & Uniqueness: 40% LB Uniqueness: 35% * % %
Frequency: 24% W% W % % 6 Frequency: 24% % % % * 55 Frequency: 19% LB 38 Frequency: 18% 4 1
Draw: 49% W % % consider Draw: 60% * consider Draw: 50% L consider Draw: 57% W % % & consider
Value: 26% * Value: 31% Value: 27% Value: 29% *

© Limited Time Offer
Unbranded Pl: 66% ¥ % #& &
Branded Pl: 59%
Uniqueness: 31% % % &
Frequency: 25% W * % % 65
Draw: 56% W ¥ % % volume driver
Value: 47% ¥ % *

Jul 2025 $9.99 Jul 2025 $15.00 Jul 2025 Jun 2025

0
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Apr 2025 $19.99

MEATBALLS & MOONS COMBO BURGER BASH DUO

Includes a Red’s Double Tavern Burger, A shareable platter of tots, boneless wings, perfect for sharing. get all the flavor of our Two 'TV:‘-‘" lls simmered with marinara Two Doubled-Stacked quarter pounders
choice of Bottomless Side, and Bottomless and sliders served over fries. lobster esquites, plus fJur warm tortillas sauce and a dollop of ricotta cheese paired on a brioche bun with Lerlu e, tomato,
Beverage. so vou can DIY vour own lobster tacos. with our cheesy Mozzarella Moons. arilled onions. American cheese. special




CHAT GPT CAN BE YOUR FRIEND (aka Chad)

Datassential has a closed system
You can share an excel with Chad to analyze
This Is a just a piece of what Chad provided

Casual Dining Y D O Xshhack to basics : craveable proteins + fries/sides,
aggressive price points  at $9.99 $16.99, and simple bundle architecture.
The strongest performers either signal abundance (all-you-can-eat,

three-course) or a marquee entrée with a drink/side for $9.99 $15.99.

Price bands and architecture
- The clear value sweet spot sits at $9.99 $12.99
- Offers priced $15.99 $16.99 can work when abundance is explicit (AYCE,

multi-course, bottomless sides).
- Once pricing pushes toward ~$20 for a single guest items lose mass-market

pull .







DATASSENTIAL

Price Monitor

Al-POWERED BENCHMARKING

a

(9 rice Monitor

PRICE MONITOR tracks unit-level
pricing for the top restaurant

chains allowing easy comparison

of pricing across units.

£ INKIN®
® O boow

LOCAL VARIATIONS CATEGORY COMPARISONS
See what price variations are at play Evaluate how your prices and
within your brand and across your premiums stack up to competitors
stores by item, region, and more. on a category-basis.

BRAND COMPARISONS NEAREST NEIGHBORS

Keep a pulse on price fluctuations Identify opportunities for individual
at your top competitors at any locations to optimize pricing.

level of granularity.



Total US PRICING

——Big Smasher Meal -=-The Big QP Meal

——| arge BigMac Meal Large Quarter Pounder Meal

11.02 11.02 11.02 11.02
1099 1099 1099 1099 1099 1099 1099 1099 1099 10.99 10.99 10.99 = = =

* 4 4 4 4 4 4 4 4 4 — /.

$11.02 $11.02 $11.02 $11.02

5 $1058 $10.59

$10.54 $10.55 $10.5
$10.50 A 4‘//‘

$10.51 $10.52

$10.45 $10.47

$10.42
$10.36 $10.38 $10.40 $10.46 $10.48 $10.49

10.34
$1033 ¥ 1040 $10.41 $10.43

10.26
$10.23 $ $103; $10.33 $10.3

$10.26 $10.28

4 $10.36

$10.21 $10.23

May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug -25 Sep-25



Total US PRICING

——Big Smasher Meal -=-The Big QP Meal

——| arge BigMac Meal Large Quarter Pounder Meal

11.02 11.02 11.02 11.02 11.02
1099 1099 1099 1099 1099 1099 1099 1099 1099 10.99 10.99 10.99 = = -— -

* 4 4 4 4 4 4 4 4 4 — /.

$11.02 $11.02 $11.02 $11.02 $11.02

$10.54 $10.55 $10.5

$10.50

$10.45 $10.47

o $10.42 $10.51 $10.5

$10.36 $10.38 $10.4 $10.46 $10.48 $10.49

10.34
$1033 ¥ 1040 $10.41 $10.43

10.26
$10.23 $ $103; $10.33 $10.3

$10.26 $10.28

4 $10.36

$10.21 $10.23
$19.07

$10.07

May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug -25 Sep-25



HOW MUCH BACKGROUND DO YOU TYPICALLY
GIVE?

SHARE GOALS
SHARE WHAT ARE YOU TRYING TO ACHIEVE

ASK THE RIGHT QUESTIONS

- INTERNALLY
- TO DATA PROVIDERS

'21-7 +2/' %% &.
WHAT MIGHT BE HOLDING YOU BACK?




ASSIGN A MAIN POC
SHARE STRATEGY
REGULAR MEETINGS
NDA

PARTNER WITH YOUR DATA
PROVIDERS
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