


The Digital Landscape
• Internet Commerce 1996-2000

• Mobile Innovation 2004-2010

• Social Platforms 2007 - 2015

• Next Gen Internet 2024-2035

The digital consumer will take over as the 

leading force in restaurant and retail sales via 

social, gaming and a new digital payment 

system.

~ Paul Barron, Chipotle Effect 2010



GEN 2.0 of your Marketing TechStack

Feeding the Digital Generation: Unconventional 
Places They're Feeding Their Digital Lives



Digital Innovators



The Trifecta of Technology Shifts

A. Blockchain 
B. AR/VR XR (Extended Reality) 
C. AI (Artificial Intelligence)



AR/VR XR (Extended Reality) 



AR/VR XR (Extended Reality) 



Gen Z and Gaming 
(Uses all aspects of AR/VR/XR - AI and 

Blockchain)

• 75% of Gen Zers prefer mobile devices as their primary 

technology. This has led to a surge in mobile gaming, with 

many games optimizing for smartphone and tablet 

experiences.

• Gaming has evolved into a social experience for Gen Z. 42% of 

Gen Alpha and 43% of Gen Z play games specifically to 

interact with friends. This trend has transformed gaming 

platforms into de facto social networks.



Gen Z and Gaming



Leading Brands Integrating 
Gaming

• Nike - Nike has embraced gaming by becoming the official apparel 

provider for the League of Legends Pro League in China. They've also 

collaborated with gaming influencers to design signature shoes.

• Louis Vuitton - The luxury brand partnered with Riot Games to design 

virtual apparel for League of Legends avatars and created a physical 

capsule collection inspired by the game.

• Walmart - Walmart partnered with Roblox to create "Walmart 

Discovered," an in-game e-commerce hub where players can purchase 

Walmart products.

• Balenciaga - The fashion house launched its Fall 2021 Collection 

through an immersive online video game called "Afterworld: The Age 

of Tomorrow".



Leading Brands Integrating 
Gaming

• Burberry - Burberry collaborated with Minecraft to create a capsule 

collection and an in-game adventure for players.

• Adidas - Adidas partnered with popular gamer Ninja to design a 

signature shoe, marking a multi-year deal.

• KFC - KFC Arabia integrated as a strategic partner in the Gamers8 

tournament, showcasing how even food brands can tap into the 

gaming market.



Gen Z and Gaming



Future Loyalty - Engagement



Future Loyalty - Engagement



Gen Z and Gaming



Gen Z and Gaming + Loyalty



Gen Z Loyalty



Gen Z Loyalty - Fail



Gen Z Loyalty - Fail
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Gen Z Loyalty - Fail



Gen Z Loyalty



Gen Z Loyalty



GenZ Loyalty - Case Study



Next Gen Innovation
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Thank You - Digital Innovators



#ProsperForum

Thank You

Paul Barron  
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